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How sound benefits your

brand today and how sound

would add value tomorrow.
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The Audit Report

You'll Get

e An audit of existing audible
touchpoints.

e A review of audible touchpoint
performance.

e A comparative analysis towards
competing/comparable brands.

e An appraisal of low hanging vs. higher
hanging fruits in creating your
strongest audible brand.

e A one-page roadmap for developing
the sound of your brand.
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Part 1 - Audible Touchpoint Audit
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The first step is an audit of all publicly available touchpoints. We list it, record
it and present all audible brand material we possibly can to give you an
impression of your brands audible presence.



The Audit Report Part 2 - Touchpoint Performance

' Based on your prioritisation of audible touchpoints we do a performance
o u e review of selected touchpoints in relation to a range of basic parameters

addressing specific qualities carried by sound and music.

e An audit of existing audible

touchpoints. Coherency Score Brand Fit Score
e A review of audible touchpoint
performance.
Memorability Score Emotional Prominence

e A comparative analysis towards
competing/comparable brands.

e An appraisal of low hanging vs. higher
hanging fruits in creating your
strongest audible brand.

Expressional Prominence

e A one-page roadmap for developing
the sound of your brand.
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The Audit Report Part 3 - Comparative Analysis

' We draw up a comparative analysis to a select three of your competitors or
Yo u G t brands you compare too. The comparative analysis focuses on perfomance
on audible brand presence in order to identify the space for differentiation

and potential brand strategic actions.

e An audit of existing audible

tOUChpO”TtS COMPARATIVE AUDIBLE BRAND ANALYSIS

Overview Analysis Audible Touchpoints

e A review of audible touchpoint
performance.

e A comparative analysis towards
competing/comparable brands.

e An appraisal of low hanging vs. higher
hanging fruits in creating your ' '
strongest audible brand.

e A one-page roadmap for developing
the sound of your brand. The analysis will touch on how competitors perform on audible brand

recognition, audible touchpoint composition, expressional parameters,
brand coherency and samples of their audible outputs for first-hand

experience.
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The Audit Report

Part 4 - Audible Brand Appraisal

Based on the audible touchpoint analysis and the competitive situation an
appraisal with following recommendations is laid out for your consideration.
Aiming to show the path to a long term development of an impactful
audible brand performance in utilised brand touchpoints and marketing

You'll Get

An audit of existing audible
touchpoints.

efforts low and higher hanging fruits are described and the added value

assessed for the recommended actions.

APPRAISAL & RECOMMENDATIONS

General Appraisal

Shorter versions of the full track - makes it simple and easy to add
music to videos. Track Editions can be adjusted to known formats, i.e. a
series of videos with fixed format and length.

A review of audible touchpoint
performance.

Phase 1 Insights

Example: If in need for prolonging the calm part of a track, you can

simply put more of those blocks after each other in a sequence. Parts Phase 2
also includes structural elements such as intros, outros, breakers and

other parts of this nature that might be desirable to have at hand in

relation to used touchpoints and media platforms.

Ideation

A comparative analysis towards
competing/comparable brands.

Phase 3 Creation

General Recommendations
Where the music contains particularly distinct elements, such as central
melodic

the music|

accentua APPRAISAL & RECOMMENDATIONS

An appraisal of low hanging vs.

higher hanging fruits in creating e
your strongest audible brand.

A one-page roadmap for developing
the sound of your brand.
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Audible Brand Potential

* A set of intro/outro sequences, background loops and
event remix of a selected Brand Brand Mood to be used at
events and presentations to create atmosphere i.e for
kicking off Brand Events or Brand Taste Academy Courses.

Recommendation

* Mobile tone versions of the Brand Sound Signature &
Brand Moods can be made as a part of this sound kit as a
simple and fun give-away for customers and employees.

Existing Audible Recognisability

* A set of intro/outro sequences, background loops and
event remix of a selected Brand Brand Mood to be used at
events and presentations to create atmosphere i.e for
kicking off Brand Events or Brand Taste Academy Courses.

Recommendation

* Mobile tone versions of the Brand Sound Signature &
Brand Moods can be made as a part of this sound kit as a
simple and fun give-away for customers and employees.




The Audit Report Part 5 - The Roadmap

r Finally, based on the previous parts we deliver a one-page
You II Get roadmap describing the direct path and actions point for
development of an impactful audible brand presence.

An audit of existing audible
touchpoints_ YOUR AUDIBLE BRAND ROADMAP

AUDIBLE
BRAND
CONCEPT

SOUND
STYLE GUIDE

A review of audible touchpoint
performance.

Brand Workshop,

Branded Music For Content Creation & Application:
+ Brand Sound Signature,

d on Unmute prepared agenda BRANDED

MUSIC FOR
sound expressional potential for CONTENT

SOUND

SIGNATURE

A comparative analysis towards

competing/comparable brands.

YOUR AUDIBLE BRAND ROADMAP

An appraisal of low hanging vs. higher
hanging fruits in creating your
strongest audible brand.

A one-page roadmap for developing
the sound of your brand.
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